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Twenty Uses for QR Codes, Microsoft Tag’s, Nokia Point & Find  
 
 
Mobile phone usage has moved beyond texting, calling and taking the odd photo. Increasingly, 
people are taking advantage of the wide capabilities of the technology on their mobile phones, 
which might include GPS, high speed internet connectivity, and high resolution cameras, to 
search for information, for social networking, for checking email and for watching videos.  
 
Marketers are waking up to the realisation that they can provide better services to their 
audiences by connecting with them through their mobile phones in more sophisticated ways 
than merely selling them ringtones and tunes. People are less patient these days and are used 
to getting quick information when they are online. People want information or results now. This 
is key factor in successful mobile marketing.  
 
For example, there are new mobile phone technologies are available which allow advertisers to 
connect their offline marketing to mobile web sites when their audience points their camera at 
a special image which will provide them near instant information or connection to a site about 
the object at which they have aimed their phone. There is no need to type in long URL’s or 
short message codes on a fiddly keyboard.  
 
The tools which are enabling brands and customers to connect more easily through their 
mobile phones are QR codes, Nokia’s ‘Point & Find’ and Microsoft Tag technology.  

 
QR Codes (which stands for quick response) are widely used in 
Japan where they were invented to provide greater information 
capacity in factories that were tracking components through the 
manufacturing process. They are now widely used in the country 
by advertisers to connect customers to their products or services 
through their mobile phones.  
 
Major brands like BMW, Coke, Pepsi, Disney, McDonald's, Ralph 
Lauren and Louis Vuitton now use them in their advertisements 
in the same way to reach audiences more easily through their 
mobile phones.  
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More recently, other major companies have developed their own versions of QR codes which 
are more sophisticated and flexible. The two major developments are ‘Tags’ from Microsoft, 
and Nokia’s ‘Point & Find’ service.  

 
Microsoft’s ‘Tag’ system uses a more colourful tag than QR 
codes, which tend to be available in single colours. 
Microsoft Tag's can be sophisticated designs which are 
more attractive for marketers to include in their 
advertisements or other marketing materials. They are 
captured in the same way as a QR code using the camera in 
a mobile phone.   
 
Nokia’s ‘Point & Find’ system enables a far greater amount 
of information to be made available on a person's mobile 
phone when pointed at an object which tagged. Objects 
are usually photographs of products, buildings or items 

such as posters which have been tagged and built into a special 'world' for the advertisers 
which are stored on a person's mobile phone.  
 
All of the technologies require you to install special reader software onto your internet enabled 
phone to work. Some mobile phones have the software pre-installed. The software is quick to 
install and easy to use. For QR codes, there are readers from Kaywa, Quickmark and i-nigma 
which all work in a similar way. Microsoft's Tag reader software can be downloaded from their 
site onto your phone easily. You can download Nokia's 'Point & Find' onto your phone easily 
too. With all of these readers, you need to check compatibility with your particular mobile 
phone.   
   
Another benefit to QR codes, tags and 'Point & Find'  is their measurability. If you are used to 
using tools like 'Google Analytics' on your web site to measure traffic and activity, then you can 
do similar tasks with these phone technologies, albeit at a more basic level.   

 
 With Tags and QR codes, you can measure how 
often someone scans a tag or code as well as how 
many people then go on to follow through and open 
the link is you are sending them to a mobile web 
site. This is a valuable way in which tagging  
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http://www.microsoft.com/tag/content/download/
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technology enhances print media by connecting it to online tools. QReatebuzz.com has a good 
QR code creation and analytics tool.   
 
Some of the tagging tools, such as Nokia's 'Point & Find' system, track the location where the 
tag was scanned through the GPS system on mobile phones. This will help marketers measure 
which of their poster sites is most effective, for example, through measuring the number of 
scans and comparing that to where they were scanned. This technology could contribute to the 
beginning of the end for wastage in print advertising of mediums by helping marketers to target 
their budgets more intelligently.    
 

 
 
How to use QR codes and Tags 
 
If you are wondering how you can use QR codes, 
Tag's or 'Point & Find' in your marketing 
materials, here are twenty-one ideas (one more 
than you may have thought) to help you see how 
they can be applied to help you connect with 
your customers more easily through their mobile 
phones.   
 
 
 
 

 
    

1. Connect your printed catalogue to your mobile web site with a Tag or a QR code.  

 There is a good example of using 'tag's' on the Microsoft site where a local book 
review publication prints tags next to each of the book reviews so that you can 
buy them through your phone when you scan the tag.    
 

2. Put a QR code containing your business contact details on your business cards.  

 Printing your cards with a QR code or a tag on them will help your new clients 
and contacts quickly enter all of your details onto their PDA’s or mobile phones 
without having to type them in manually.  

Figure 1 QR Code on a totem in Normandy 

http://digi-bsuiness.co.uk/
http://www.qreatebuzz.com/
http://en.wikipedia.org/wiki/Global_Positioning_System
http://www.microsoft.com/tag/content/showcase/SBR.aspx
http://www.microsoft.com/tag/content/showcase/SBR.aspx
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3. Put a money-off voucher in a QR code or tag which is printed in your advertisement.  

 This is a simple way to enable your customers to gain immediate benefits from 
your advertisement and will enable you to track the effectiveness of the offer by 
the number of scans and impressions.  
 

4. Enhance museum exhibitions by providing QR codes on exhibits which link to extra 
content on the subject.  

 A tag or QR code can link a visitor’s mobile phone directly to extra content on 
your mobile web site such as video or podcast. This will benefit the visitor and 
help you provide more interactivity without having to buy lots of extra audio 
visual equipment.  
 

5. Place QR codes on products to provide extra information. 

 If you want to get more information (e.g. nutritional information, or care 
instructions for clothing) on your packaging then a tag or QR code will be able to 
do this for you. Place them on book covers, food labels, or magazine articles, for 
example.  
 

6. Use a QR code as an electronic ticket for a show or event.  

 Enable your customers to book a space immediately at your event or show 
through their mobile phone when they see an outdoor advertisement or printed 
advertisement.  

 Or send them an individual QR code or tag to their mobile which acts as their 
pass to enter the event when you scan it.  
 

7. Provide links to details of public transport arrival and departure times at bus stops. 

 One small QR code or tag could provide a link to a mobile version of timetables.   
 

8. Use a QR code or Tag to collect customer mobile phone numbers or email addresses to 
build a mailing list.  

 Set up your code or tag with short code or number which customers reply to 
containing their email address or mobile number. 
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9. Build a treasure hunt to encourage visitors to walk to interesting sites in your local 
park, shopping centre, village, town, or city.  

 Link different locations together with clues which are only available through the 
QR codes or tags. In this way, you can provide a cheap way to generate interest 
in your area without the need for expensive installations.  
 

10. Use a QR code as a digital signature for received goods.  

 Ask your customers to scan the tag using their mobile phone to accept a 
delivery. They have a record and you have a record.  

 
11. Put a QR code or tag on your web site to provide a quick link for viewers to your 

mobile site.  

 Save your customers time by enabling them a quick link to your mobile site so 
they don’t have to type the URL into their mobile phone.  
 

12. Place a QR code on the back of book to provide more details about the author, their 
other books, and links to eBook and audio book versions.  

 If you need to make the space on your books work harder to sell them, this could 
help you add value to their experience.  
 

13. Use a QR code or Tag on posters outside local bars and restaurants to provide quick 
dial capability to a taxi company for customers.  

 Fiddling about with your mobile after coming out of the pub is made easier when 
all they have to do is scan a tag which autodials the taxi company.  
 

14. Use a Tag to provide your location to a breakdown service.  

 The GPS in your mobile could pinpoint your location to a rescue service and help 
them to reach you faster.  
 

15. Use Point & Find to provide lots of movie information from a small advertisement. 

 Connect customers to their nearest cinema and enable them to book tickets 
when they see the advertisement for the film on a poster.   
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16. Use tags, QR codes or ‘Point & Find’ on ‘Property for sale’ or ‘To Let’ signs to provide 

instant information to prospective buyers.  

 It’s a cheap and simple way to get information to buyers who are house hunting 
and want details quickly. 
 

17. Use Tags and QR codes on shelves in stores to provide menu ideas next to ingredients.  

 Shelf space is limited so why not use the space on a customer’s screen to help 
them buy more products by showing them a list? 
 

18. Use Tags or QR Codes on products in shop windows to provide out of hours details to 
customers and special offers.  

 Don’t let window shoppers pass your shop by when it is closed. Give them a deal 
to buy your products through their mobile phone on your mobile web site. 
 

19. Provide a link to a weekly instalment of a book through a book in a newspaper or 
magazine which is only readable through a mobile phone.  

 Do a deal with a newspaper or magazine to provide an interactive book to their 
customers which is scanned from a tag.  

 
20. Use QR codes or tags on golf courses to provide interactive details about tees, 

fairways, bunkers and greens onto a player’s mobile phone.  

 It’s an easy thing to do and you can monitor the location of golfers as they 
proceed around the course.  
 

21. Use a QR code or tag on a necklace or fob as an identifier for lost children at an event.  

 A quick scan of a tag will enable show organisers to call your mobile to let you 
know they have found your child. 
 

 

For further help, consultancy and advice on using Tag, QR codes or Point & Find, 
please contact Will Hawkins using the details below: 
 
Email:   will@digitalbusinessblog.co.uk 
Mobile:  +44 (0)7725 003675  
Website: digi-business.co.uk   
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